E:xeronno 15 mapra ormevaercsa BcemupHblii JeHb IpaB NoOTpeduTEICH

[lo cnoxuBmieiics Tpaguuuu MexayHapoanas @Denepauus MNOTPEOUTENBCKUX
opranu3auuii — Consumers International kaxablii roa omnpenenser TeMaTHKy
Bcemupnoro gus paB notpeouTenei.

B 2025 rony ero neBuszom craHet «A Just Transition to Sustainable Lifestyles» —
«CrpaBeyTMBBIN TIEPEX0]] K yCTOMUNBOMY 00pasy >KU3HH.

B snoxy skojormyeckux mnpodsieM U pacTyLIero OCO3HAHUS XPYNKOCTH Halen
IUTAHEThl, MPUHATHE YCTOMYMBOIO OOpa3a >KU3HU CTAHOBUTCS HEOOXOAMMOW H
BaXHOM 0053aHHOCTBIO KaXJA0r0 rpak/laHuHa.

YcroituuBbiii 00pa3 JKU3HU — 3TO MOJX0]I, KOTOPBIH COCPEAOTOUYEH HA OCO3HAHHOM
NOTpeOJEHNUU, CTPEMJICHUM K MUHUMU3AINU YXY/IIEHUS COCTOSIHUSI OKPYKAIOIIEH
Cpelibl B CJIEICTBUM MOTPEOJICHUS YEIOBEKOM MPOAYKTOB U PECYPCOB.

Kpaitne BakHO, 4TOOBI BHIOOpP PKOJOTUYECKU YUCTHIX W TMOJE3HBIX JJIS 3I0POBBS
IIPOJIYKTOB, TOBApOB CTay O0jiee JOCTYIHBIM I moTpedutenei, apPpekTuBHOE U
palMoHaIbHOE UCTIOIb30BaHNUE PECYPCOB HE HAHOCUIIO OBl BPEJl OKPYKAIOIIEeMy HAC
MUPY, Pa3BUTHE TOPTOBOM JIEITEIBHOCTH B ILIEJISAX YIOBICTBOPEHUS MOTPEOHOCTEH
cTas0 ObI JOCTYITHBIM JJISl PA3JIUYHBIX TPYII HACEICHUS.

OTOT mepexo] He JODKEH MPOUCXOJIUTh 3a CUeT YIIEMJICHUS OCHOBHBIX
noTpeOHOCTeN YeoBeKa, a HA000POT, JOHKEH AaBaTh IAHC JIJIS YCUJICHUS 3aIlIUTHI,
pacHIMpeHus MpaB U BOZMOKHOCTEH MoTpeduTeneil u ObITh O€3yCIIOBHBIM.

Ynpaenenuem PocrotpeOHam3opa mo JleHWHTpaackoil 0O0JacTH YTBEPKICH
COOTBETCTBYIOIIMH IUTAaH TPOBOAMMBIX B paMKax BceMupHOro JHS TIpaB
noTpeOuTeNIel MEpOIPUITHA.

MeponpusTtusi, OpraHu30BaHHbIE B paMKax BceMHpHOTro IHS, IpeaycMaTpUBaIOT
pasnmuunble  GoOpMBI  pabOThI,  CBSI3aHHBIE ¢  HHOOPMUpPOBAHHEM  H
KOHCYJIbTHPOBAaHWEM  TpaXkIaH,  pa3bsICHCHHEM  aKTyaJIbHBIX  aCIICKTOB
3aKOHOJATENIbCTBA O 3alUTE IMpaB MOTPEOUTENEH, OKa3aHWEM MPAKTUIECCKOU
MOMOII TTOTPEOUTENSIM CPEU PA3NTMYHBIX TPYII HACEJICHUS, U HaIlpaBJiICHBl Ha
OCYIIECTBJIICHHE KOMILIEKCHOTO TMOAX0/Aa K obecredeHnto 3PGEeKTUBHOM 3aIlUThI
paB NOTPEOUTEIECH.



